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Storefront Homepage

o

o

Bundle product

Bundle product

Bundle product

Bundle product

Bundle product

Banner 3
(payment options, info)

+ (8 https:// o | (Q
e My Account | Cart | Checkout | Login
Brandllng Image o Menu item Menu item Menu item Menu item Menu item [Seamh--- Q]
(logo) T 1 Suggestion 1
ltem — Suggestion 2 —
Suggestion 3
ltem > Suggestion 4
ltem >
Dynamic Blocks
(recently viewed / minicart)
© O,
@ Stage for scenes Banner 1
(Showcases of products, etc) (promotions, etc.)
Category Category Category Category Category
Banner 2
(warranty / security)
Featured Featured Featured Featured Featured
Configurable/ Configurable/ Configurable/ Configurable/ Configurable/

H

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

Sign-up for our Newsletter

[ Enter your email... @]

Project : Online Storefront

Page: Home

User Experiences:

Shopper - Presented with multiple options to browse
store (targeting various user types) slideshow, featured
promotions/banners/products, by category, or by
searching. As shopper searches for a product,
suggestions result from user input (with search bar).
Follows traditional navigation on top to view categories.
Interacts with store widgets like mini-cart, recently
viewed, search suggestions.

Store Manager - Uses content management tools
to update scenes based on marketing objectives,
upcoming offerings, categories, etc. Adds graphics for
banner promotions and informational badges.

Interactive / Elements:

Branding image and top navigation
Storefront navigation
Search bar with interactive suggestions

Interactive slides to promote targeted sections or
products

Sidebar area to hold blocks for banners, badges and
dynamic blocks like, recently viewed and mini-cart

Featured category image linked to category pages
bundle of products)

Featured products (configurable by options or as

©0 © 0 0600606

Footer area, navigation links, copyright, policy,
newsletter sign-up etc.
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Storefront Category Page (Search Results)

< » | +|[8 nhttps://

Branding Image
(logo)

Shop by...

Price

$0.00 - $X.00 (X)

$X.00 - $XX.00 (X)
FXXX.00 - $X, XXX.00 (X)

Category(s)

Category 1 (X)
Category 2 (X)
Category 3 (X)

Attribute(s)
Option 1 (X)
Option 2 (X)
Option 3 (X)

=4 wycat

There is 1 item in your cart.

[ Cart Subtotal: $XXX.00 ]

Recently Added Item(s)

Product Title
Here
1 x $XX.00

Banner 2
(warranty / security)

Menu item

Home » Category + Category

Menu item

-] Shopping Options i c EREVIER

Menu item

5] (Q
My Account | Cart | Checkout | Login
Menu item Menu item [Seamh--- Q]
12 » Subscribe to RSS Feed

o

Product Title Here
$XXX.00

| Addtocart |

Add to Wishlist

Product Title Here
$XXX.00

| Addtocart |

Add to Wishlist

Product Title Here Product Title Here
$XXX.00 $XXX.00

| Addtocart | | Addtocart |

Add to Wishlist Add to Wishlist G

Product Title Here
$XXX.00

| Addtocart |

Add to Wishlist

Product Title Here
$XXX.00

| Addtocart |

Add to Wishlist

Product Title Here Product Title Here
$XXX.00 $XXX.00

| Addtocart | | Addtocart |

Add to Wishlist Add to Wishlist

Q 12 »

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

Sign-up for our Newsletter

[ Enter your email... @]

Project : Online Storefront

Page: Category / Search Results

User Experiences:

Shopper - Presented with listing of products within
specific categories including filtered navigation allowing
user to further limit display to desired category and/or
product attributes. Shopper may sort the category list or
search results by price and other sortable attributes. The
list/search results are paginated. Shopper may add to
cart or save to a wish list (creates login to save
products). Mini-cart in sidebar is updated when user
adds product to cart; also the mini cart is editable so user
may remove products as well.

Store Manager - Using back-office tools, organizes
product categories and defines attributes based on
merchandising objectives. Products may be associated
with multiple categories to facilitate various shopping
choices.

Interactive / Elements:

0 Filtered navigation on category and search results
pages. Uses context specific product categories and
attributes to help shopper find relevant products.

Q Mini-cart, interacts with user actions and displays
quantity, total amount and mini views of products in
cart; user can remove items from cart or click
through to view fill shopping cart page.

G Product navigation, with breadcrumbs, pagination,
sorting options, subscribe to RSS feed.

Q Products rendered in main area and paginated
images and titles clickable to details pages.

G Actions to purchase, add to cart updates mini cart, if
configurable with options user is taken to details

page.



Storefront Category Page (Search Results)

'8 https://

Quick View

Product Title

Color *

[ Choose...

Size *

[ Choose...

Quantity *

)
$XXX.00

| AddtocCart |

View details...

Project : Online Storefront

Wirefames
Page: Category / Search Results

User Experiences:

Shopper - Presented with listing of products within
specific categories including filtered navigation allowing
user to further limit display to desired category and/or
product attributes. Shopper may sort the category list or
search results by price and other sortable attributes. The
list/search results are paginated. Shopper may add to
cart or save to a wish list (creates login to save
products). Mini-cart in sidebar is updated when user
adds product to cart; also the mini cart is editable so user
may remove products as well.

Store Manager - Using back-office tools, organizes
product categories and defines attributes based on
merchandising objectives. Products may be associated
with multiple categories to facilitate various shopping
choices.

Interactive / Elements:

0 Filtered navigation on category and search results
pages. Uses context specific product categories and
attributes to help shopper find relevant products.

G Mini-cart, interacts with user actions and displays
quantity, total amount and mini views of products in
cart; user can remove items from cart or click
through to view fill shopping cart page.

G Product navigation, with breadcrumbs, pagination,
sorting options, subscribe to RSS feed.

Q Products rendered in main area and paginated
images and titles clickable to details pages.

G Actions to purchase, add to cart updates mini cart, if
configurable with options user is taken to details

page.



Yy Storefront Proudct Details Page Project : Online Storefront
< » | +|8 nhttps:// o | (Q )
My Account | Cart | Checkout | Login
i 3 Page: Product Details
Brand:&%)lmage Menu item Menu item Menu item Menu item Menu item [ Search... Q| J
User Experiences:
My Cart Home + Category + Category + Product Name
- Shopper - Presented with product details, short
There is 1 item in your cart. é Product Title Here description, purchase options, alternate views, price,
[ Cart Subtotal: $XXX.00 ] Email to a Friend avalla.bll.lty, tabbgc} display of relgted pr'oducts anq long
Availibility: In Stock description/specifics. Interacts with options/quantity
Recently Added ltem(s) inputs to make a purchase decision. Supporting
_ o interactions: views alternate image, zooming to view
ﬁg’r‘;“d Title Short Description details; sidebar reminds shopper of recently viewed
1 x $XX.00 Duis aute irure dolor in reprehenderit in voluptate products and prominent position of mini cart encourages
velit esse cillum. Excepteur sint occaecat cupidatat checkout.
non proident, sunt in culpa qui officia deserunt

mollit laborum. Store Manager - Using back-office tools, updates

0 Recently Viewed Products product information including title, descriptions, pricing,

Product Title Here Linked Option Name multiple images, attributes (options may update pricing),
roauct litie mere Linke .
[Choose... v] manage myeptory, setup related product offers
Product Title Here Linked (merchandising), and more.
Option 2 * Q
[Choose... v]

, Interactive / Elements:
| Q ﬂ_ Q ] % Required F|e|ds

Recently viewed products listed in sidebar

More Views Q

[$XXX.00 aty: (1) [ Addto cart ]] E )

Add to Wishlist

Product details, main image, name, availability, short
description, link to email a friend

Banner 2
(warranty / security)

Product options (required for configurable products)
based on product attributes

We also Recommend ] { Product Description ?

More views: alternate images of product, click

You may also be interested in the following product(s) changes main image, zooming feature to view detail.

Add to cart / quantity input. Button click updates mini

Banner 3 cart and user is notified at top of page; or (as set in
(payment options, info) back-office) user can be directed to the shopping
cart page to begin checkout.

© 0 6 06

Product Title Product Title Product Title Product Title
$XXX.00 $XXX.00 $XXX.00 $XXX.00

Recommended (product specific merchandising)

0@

Long description and product specs
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Storefront Proudct Details Page

+ (8 https://

Branding Image

(logo)

My Cart

There is 1 item in your cart.

[ Cart Subtotal: $XXX.00 J

Recently Added Item(s)

Product Title
Here
1 x $XX.00

0 Recently Viewed Products

Product Title Here Linked

Product Title Here Linked

Menu item Menu item Menu item

Home # Cateqgory + Category » Product Name

0

Banner 2
(warranty / security)

e Il ———C

More Views Q

Banner 3

(payment options, info)

Product Description ” We also Recommend P

Menu item

My Account | Cart | Checkout | Login

Menu item

[Search... Q]

Product Title Here

Email to a Friend
Availibility: In Stock

Short Description

Bundle of products, Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident.

Name Price Qty G

Regulary Price: $X%%%:00 @
SPECIAL PRICE:  $XX.00

Bundled Product 1

Regulary Price: $x6¢60 [ 0 |
SPECIAL PRICE; ~ $XX.00

Regulary Price: $XXX.00

Bundled Product 2

Bundled Product 3

{[ Add to Cart | JG

Add to Wishlist

o

Specifications for product(s) in bundle:

officia deserunt mollit laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui

5] (Q )

Project : Online Storefront

Page: Product Details, Bundled Products

User Experiences:

Shopper - Presented with product details, short
description, purchase options, alternate views, price,
availability, tabbed display of related products and long
description/specifics. Interacts with options/quantity
inputs to make a purchase decision. Supporting
interactions: views alternate image, zooming to view
details; sidebar reminds shopper of recently viewed
products and prominent position of mini cart encourages
checkout.

Store Manager - Using back-office tools, updates
product information including title, descriptions, pricing,
multiple images, attributes (options may update pricing),
manage inventory, setup related product offers
(merchandising), and more.

Interactive / Elements:

Recently viewed products listed in sidebar

Product details, main image, name, availability, short
description, link to email a friend

Product options (required for configurable products)
based on product attributes

More views: alternate images of product, click
changes main image, zooming feature to view detail.

Add to cart / quantity input. Button click updates mini
cart and user is notified at top of page; or (as set in
back-office) user can be directed to the shopping
cart page to begin checkout.

@ 06 6 0 6

Recommended (product specific merchandising)

0@

Long description and product specs



Attribute Value

Product Title Here Lorem Ipsum Duis

$XXX.00

[ Add to Cart ]

Add to Wishlist

Product Title Here Lorem Ipsum Duis

$XXX.00

[ Add to Cart ]

Add to Wishlist

@ Discount Codes

G Estimate Shipping and Tax

Enter your coupon code if you have one.

[

)

[ Apply Coupon ]

Yy Storefront Shopping Cart
< » | +|8 nhttps:// 5 CQ )
My Account | Cart (2) | Checkout | Login
Brand:&g)lmage Menu item Menu item Menu item Menu item Menu item | Search.. Q|
Shopping Cart 0 [ Proceed to Checkout JG
Product Name Unit Price Qty Subtotal
fi Product Title $XXX.00 @ $XXX.00
Option
Attribute Value
i Product Title $XXX.00 @ $XXX.00
Option

Updte Shopping Cart | @

e Based on your selection, you may be
interested in the following items:

Enter your destination to get a shipping estimate.

Country *

[ United States

-)

State/Province

{ Please Select Region or State...

-)

Zip/Postal Code

[

[ Get a Quote ]

Subtotal:
Grand Total:

$XXX.00
$XXX.00

[ Proceed to Checkout ] G

Project : Online Storefront

Page: Shopping Cart

User Experiences:

Shopper - Reviews shopping choices in cart table
and my edit quantity (update) and remove items, or
continue to shop. In addition more (cross-sell) products
are offered to shopper on the cart page. shopper may
choose to use a discount if one is available or use the
form to estimate shopping costs; with or without acting
on the ‘discount’ and ‘estimate’ forms the shopper can
‘proceed to checkout'.

Store Manager - Using back-office tools, sets up
offers a cross-sells based on products visible in the
shopping cart. May offer discount (coupon) code for
special marketing campaigns. Other offers can be
product / price based in addition to coupon based.
Shipping form is based on shipping configuration in the
back-office.

Interactive / Elements:
0 Shopping cart table, editable quantity, displays any
product options selected by shopper; line items
include product icon name and unit price.

Update shopping cart, when user changes quantity
the pricing can be updated with this button

Cross-sell offers on the cart page are based on
products that the shopper has added to the cart

Discount code form for redemption of coupon codes

Shipping estimate form to help shopper to get a
quote on total purchase cost

© 00 0 ©

Proceed to checkout begins the one-page checkout
process, as a best practice the button is above and
below the ‘fold’ (always visible when scrolling)



Checkout As A Guest Or Register Login

Register with us for future convenience: Already registered?
Please log in below:

e (O Checkout as Guest
Email address *

@® Register

Register and save time! { }
Register with us for future convenience: el

- Fast and easy check out [ }

» Easy access to your order history and status

* Required Fields

0 [ Continue ] G [ Login ]

Billing Information

Shipping Information

Shipping Method
Payment Information

@ Order Review

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

90 ® Storefront Checkout Page
< » | +|8 nhttps:// 5 (Q )
My Account | Cart (2) | Checkout | Login
Brandzlgggo)lmage Menu item Menu item Menu item Menu item Menu item [Seamh--- Q]
CheCKOUt Your Checkout Progress e
A Y B checkout Method Billing Address
Shipping Address

Shipping Method
Payment Method

Sign-up for our Newsletter

[ Enter your email... @]

Project : Online Storefront

Page: One-page Checkout (step one)

User Experiences:

Shopper - First step in one-page checkout
experience. Shopper may create a new account, login
with previously created account or checkout
anonymously without saving account details. Forgot
password tools to recover existing account password if
needed. Registered shoppers benefit from returning to
check order status and history also secondary purchases
are quicker as billing and shipping addresses are stored
in the shopper account. Anonymous checkout is for
shoppers who would rather not have a stored account.

Store Manager - Manage customer accounts using
the back-office tools, Customer service may reset
account passwords return orders process cancellations
and other order fulfillment tasks.

Interactive / Elements:

0 Checkout Method is the fist step. Create an account,
login or checkout as guest

e Steps in checkout flow are reported on screen to
indicate progress and confirm shopper billing,
shipping address and method as well payment
method

@ Options for first time customers to purchase as
anonymous shopper (guest) or choose to save
information in ‘My Account’ to register as a shopper

Q Continue initiates the second step in the flow
G Login retrieves stored shopper details to facilitate

completing of checkout forms and auto-populates
the fields for ease of use.



Checkout Method

o Billing Information

First Name * Last Name *

[ ) |

Company Email Address*
{ ) |

Address *

[

[

City * State/Province *

{ ] { Please Select Region or State... v]
Zip/Postal Code * Country *

{ ] [ United States V]
Telephone * Fax

{ ] | J
Password * Confirm Password *

[

[

® Ship to this address
(O Ship to different address

* Required Fields

Continue

0o |

Shipping Information

Shipping Method

Payment Information

@ Order Review

Menu ltem | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.

Your Checkout Progress
Billing Address
Shipping Address
Shipping Method
Payment Method

90 ® Storefront Checkout Page
< » | +|8 nhttps:// o | CQ
My Account | Cart (2) | Checkout | Login
Brand:&%)lmage Menu item Menu item Menu item Menu item Menu item | Search.. Q|
Checkout (B

Sign-up for our Newsletter

[ Enter your email...

©)

Project : Online Storefront

Page: One-page Checkout (step two/three)

User Experiences:

Shopper - Second step in one-page checkout flow,
AJAX interaction updates the page for shopper to enter
or confirm billing information and choose the same
address for shipping or select to enter a different
shipping address. Returning customers have the fields
pre-populated for easy checkout.

Store Manager - Customer service may edit
shopper shipping address if necessary to complete the
transaction. This step is for the shopper to send their
billing details. The back office collects customer data
when shopper chooses to create account.

Interactive / Elements:

0 Billing information is the second step in the AJAX
experience.

e Steps in checkout flow are reported on screen to
indicate progress and confirm shopper billing,
shipping address and method as well payment
method

Q Shopper chooses whether or not to use the same
address as billing to ship the purchase to or create a
new address entry for shipment in the third step.
When shopper elects to ship to the same address as
billing the next (3rd) step is skipped as billing
address is stored for the shipping address too

Q Continue initiates the third or fourth step in the flow
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Storefront Checkout Page

Checkout Method

Billing Information

Shipping Information

United Parcel Service
O Ground $12.96
Free Shipping

O Free $0.00

Flat Rate

O Fixed $10.00

Shipping Method

Do you have any gift items in your order?

() Check this checkbox if you want to add gift messages.

£ Back

0 |

Continue ]

Payment Information

@ Order Review

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account

© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

Your Checkout Progress

Billing Address | Change

Joe Shmo

PO BOX 123456

Anaheim, California, 09876
United States

T: (714) 123-0987

Shipping Address | Change

Joe Shmo

PO BOX 123456

Anaheim, California, 09876
United States

T: (714) 123-0987

Shipping Method
Payment Method

Sign-up for our Newsletter

[ Enter your email...

©)

| » |8 https:// 5 CQ )
My Account | Cart (2) | Checkout | Login
Brand:lgg))lmage Menu item Menu item Menu item Menu item Menu item [Seamh--- Q] J
Checkout (B

Project : Online Storefront

Page: One-page Checkout (step four)

User Experiences:

Shopper - Fourth step in one-page checkout flow,
(third step is address entry for shipping, very similar to
billing address form). AJAX interaction updates the page
for shopper to choose a shipping method. Also shopper
has an option to ‘gift’ the purchase and notify the
recipient by email with a ‘gift message’.

Store Manager - Customer service process the
order/shipment and notifies the shopper when the
shipment is fulfilled using back-office tools.

Interactive / Elements:

Shipping Method is the fourth (4th) step in the flow

© 0O

Steps in checkout flow are reported on screen to
indicate progress and confirm shopper billing,
shipping address and method as well payment
method

Q Option to ‘gift’ the purchase and notify the recipient
by email suing the ‘gift message’

Q Continue initiates the third or fifth step in the flow
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Storefront Checkout Page

<> |+ [ﬂ https:// O ] CQ
Brand:&g)lmage Menu item Menu item Menu item Menu item Menu item
Checkout

Checkout Method
Billing Information

Shipping Information

Shipping Method
®

@ @® credit card

Name on Card *

[ ]

Credit Card Type *

[ --Please Select-- ﬂ

Credit Card Number *

[ ]

Expiration Date *

(- or 2) (e 2

Card Verification Number *

() whatsmer

O Check / Money Order

< Back * Required Fields

- Q [ Continue ]

@ Order Review

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

My Account | Cart (2) | Checkout | Login

{Search... Q]

Your Checkout Progress

Billing Address | Change

Joe Shmo

PO BOX 123456

Anaheim, California, 09876
United States

T: (714) 123-0987

Shipping Address | Change

Joe Shmo

PO BOX 123456

Anaheim, California, 09876
United States

T: (714) 123-0987

Shipping Method | Change
Free Shipping - Free $0.00

Payment Method

Sign-up for our Newsletter

[ Enter your email... @]

o

Project : Online Storefront

Page: One-page Checkout (step five)

User Experiences:

Shopper - Fifth (5th) step in one-page checkout flow.
Shopper selects an available payment methods and
screen is updated with entry form; shopper completes
form and payment information is stored; When the
shopper continues the next step is to review/confirm the
order details.

Store Manager - Customer service verifies
payment processing depending on options set-up in the
back-office for the payment gateway. Orders may be
declined if fraud is suspected. The payment authorization
process uses the information supplied by shopper here.

Interactive / Elements:
0 Payment Method is the fifth (5th) step in the flow

9 Steps in checkout flow are reported on screen to
indicate progress and confirm shopper billing,
shipping address and method as well payment
method

G In this example the method chosen is Credit Card.
Payment information is collected and processed with
payment gateway selected in the back-office.

Q Continue initiates the final ‘review’ step in the flow
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Storefront Checkout Page

<> |+ [ﬂ https:// O J (Q
Brandz&g)lmage Menu item Menu item Menu item Menu item Menu item
Checkout

Checkout Method

Billing Information

Shipping Information

Shipping Method

Payment Information

Product Name

Product Title Here

o

Q Forgot an Item? Edit Your Cart

O [ L

Price Qty Subtotal

$XXX.00 X $X,XXX.00

Subtotal $X,XXX.00

Shipping & Handling (United Parcel Service - Ground) $XX.00
Tax $XXX.00

Grand Total $X,XXX.00

G [ Place Order ]

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.
Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

My Account | Cart (2) | Checkout | Login

[Search...

QJ

Your Checkout Progress

Billing Address | Change

Joe Shmo

PO BOX 123456

Anaheim, California, 09876
United States

T: (714) 123-0987

Shipping Address | Change

Joe Shmo

PO BOX 123456

Anaheim, California, 09876
United States

T: (714) 123-0987

Shipping Method | Change
Free Shipping - Free $0.00

Payment Method | Change

Credit Card

Credit Card Type: Visa
Credit Card Number:  xxxx-1111
Name on the Card: Joe Shmo

Sign-up for our Newsletter

[ Enter your email... @]

o

Project : Online Storefront

Page: One-page Checkout (step six)

User Experiences:

Shopper - Final (6th) step in one-page checkout flow.
Shopper reviews the order details and total cost; also
may follow link to edit the items the cart to add or correct
quantities, etc. After reviewing the details presented
shopper clicks ‘place order’ button to complete the order.
Shopper will be notified with a success page in response
to the order posting, or if there was any error on the
transaction.

Store Manager - Customer service will also be
notified by email of the purchase and then manages the
order with back-office tools. Various notifications are
managed in the back-office for shipment notifications
order cancellation, etc. Returns may also be posted in
the back-office. Depending on payment gateway options
store manager should process payments using gateway
user interface (separate from back-office).

Interactive / Elements:
Q Order Review is the final (6th) step in the flow

e Steps in checkout flow are reported on screen to
indicate progress and confirm shopper billing,
shipping address and method as well payment
method

G Purchase summary of items and total cost for
shopper confirmation

Q Option to edit the items in the cart, add, etc.

G Place order action competes the purchase. The
shopper will be notified with a success page in
response to the order posting or if there was any
error on the transaction



0ee Storefront Checkout Success Page

< » | +|8 nhttps:// o | (Q

My Account | Cart | Checkout | Login

Branding Image
(logo)

Menu item Menu item Menu item Menu item Menu item [Seamh--- Q]

Your order has been received

You have no items in your shopping cart.

Thank you for your purchase!

(c ] My Orders O Your order # is: XX0000XXXX.

Last Ordered Item(s . : . . o . . .
) You will receive an order confirmation email with details of your order and a link to track its progress.

() This is a proudct from current
order

() Thisis a proudct for a

previous order [ Continue Shopping ]

View Al [ Add to Cart ]

Menu Item | Menu Item | Menu Item | Menu Item | Privacy Policy | Customer Service | Contact Us | My Account
© 2011 Client Name. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.

Additional text and information, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum. [ Enter your email... @]

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum.

Sign-up for our Newsletter

Project : Online Storefront

Page: Checkout Success

User Experiences:

Shopper - Success page shows order number link to
shopper to view and print order invoice and details.
Continue shopping button provides an option to shopper
to go back to the storefront and browser more products.
My Orders block show customer recent purchase and
give an option to add products to a now empty cart.

Store Manager - Orders collected on storefront are
stored in the back office tools for store management /
customer service to interact with including notification of
shipping, status updates (complete, pending, etc.); store
manager view sales reports, status of orders, inventory,
merchandising, storefront content, product details and
many other tasks to successfully interact with online
shoppers.

Interactive / Elements:

0 Order Completed, Link to order details and button to
continue shopping

Mini-cart is now empty following competed order

® 0

My Orders block shows recent purchases to allow
quick re-order of products



